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When the new owner bought The Queens in 2015, it was a going-concern 

recently refurbished to the tune of over £300,000.   But he bought it as a 

‘development opportunity’.  He said exactly that, when he appealed the ACV 

granted just a year ago.   In 2016, he stripped out the new bedrooms and 

bathrooms, the bars, the restaurant. He gutted the place – so how could it be 

genuinely marketed as a pub - as Policy CP16 requires – when it had been 

stripped of its pub assets?

The Queens was a valued and important focus in the life of the local 

community.  It’s important to the National Park:  the village is a major tourist 

attraction.   The other pub has no letting rooms, it’s small, and doesn’t have 

The Queens’ sizeable restaurant and extensive bar areas that are essential for 

the village.

Policy CP16 is there to protect social infrastructure. Before a change of use can 

be permitted, an applicant must demonstrate that the community facility is no 

longer required and that its use is no longer viable.  He has to satisfy both 

requirements.  And he hasn’t done that.  He hasn’t produced a shred of 

evidence to show the pub isn’t required any more – and no evidence, such as 

trading figures, to show that it wasn’t viable.  And no wonder.  Because it was a 

viable business.  It was a going-concern before the developer gutted it.  And 

there is no evidence that he has made all reasonable efforts to retain The 

Queens as a pub, as CP16 demands; in fact he’s done quite the opposite.

Policy CP9 and NP policies SD43 and SD23 all encourage staying visitors who’ll 

contribute to the local economy. These policies positively resist the loss of 

community facilities and visitor accommodation: they safeguard them from 
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development proposals for non-community use.  How could losing The Queens 

to just that kind of development comply with those policies? 

And CP16 says a marketing exercise should be realistic, appropriate and 

genuine.  How can any marketing exercise be rigorous and robust – how can all 

efforts be made to retain the pub, if it’s gutted and the asking price hiked up to 

well over double what the property’s worth?   Indeed, your Officer’s Report 

acknowledges the flaws in the marketing process, through an over-optimistic 

guide price and through emphasising the development possibilities at The 

Queens. 

Deliberately stripping a building and letting it deteriorate in the hope of getting 

permission to develop it, shouldn’t override policies that protect a pub from 

being lost forever. 

Please stick to policy. It’s there to protect communities and promote tourism. 

The Queens should not be a ‘development  opportunity’  when local people 

need it as a pub.    So we urge you to refuse the application, for the well-being 

of Selborne’s community and for the visitors who contribute to our local 

economy. 

Thank you.

Minette Palmer, Chair, Selborne Parish Council.  13 February 2019


